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We were deeply shaken by the earthquake d�saster our
country exper�enced dur�ng the preparat�on process of our
report.  Start�ng from the f�rst day of the d�saster, we
prov�ded support w�th our all means to the earthquake-
affected reg�on w�th all our resources and del�vered
essent�al mater�als to the local commun�ty.

We collaborated w�th Hatay Defne Women's Cooperat�ve to
help women producers susta�n the�r bus�nesses. 

To contr�bute �n �mprov�ng the psychosoc�al well-be�ng of
our ch�ldren negat�vely �mpacted by the earthquake, we
partnered w�th Samandağ Mun�c�pal�ty and set up play
tents as “SIO Automot�ve Volunteers.”

May �t never happen aga�n...



Th�s report summar�zes the �n�t�al stages of SIO Automot�ve's
susta�nab�l�ty journey, wh�ch ga�ned momentum �n the
second half of 2022. It outl�nes the company's susta�nab�l�ty
management approach, env�ronmental, soc�al, and
governance performance, corporate capac�ty �n relevant
areas, and prov�des examples of best pract�ces.

For more deta�led �nformat�on about our company and
susta�nab�l�ty management, v�s�t our webs�te:

www.s�o-automot�ve.com

Th�s report has been prepared �n accordance w�th the "GRI
Report�ng Standards - Core" �nd�cators �ntroduced by the
“Global Report�ng In�t�at�ve (GRI).”  The report prepared �n
Turk�sh and Engl�sh, was not subjected to �ndependent
external aud�t.

We hope that our report w�ll be a source of �nsp�rat�on for our
suppl�ers, customers, and all stakeholders throughout our
value cha�n to embark on the�r own susta�nab�l�ty journey.
We more than welcome any requests for further �nformat�on
about our susta�nab�l�ty efforts, to convey your suggest�ons, or
for cooperat�on opportun�t�es:

susta�nab�l�ty@s�o-automot�ve.com

+90 284 684 10 10

Şafak Altınkaya Doğru
Env�ronment and Susta�nab�l�ty Coord�nator
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strateg�es for our bus�ness, our

commun�ty, and our world, and
share them w�th you �n our f�rst

susta�nab�l�ty report!
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"

FROM OUR CHAIRMAN
OF THE BOARD 

Dr. Karl J. GAERTNER
CHAIRMAN OF THE BOARD
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Dear Stakeholders,

Our Group's journey as an exporter began �n 1958 and has transformed today �nto a success story,
supply�ng h�gh-qual�ty products to 120 countr�es all around the world under our own brand.

SIO Automot�ve �s an �ntegral part of th�s respons�ble, rel�able, and susta�nable product�on approach
that has been part of th�s half-century story.

In recent years, as we've exper�enced the str�k�ng effects of cl�mate change and natural d�sasters due to
rap�d changes �n natural resources; susta�nab�l�ty has become the most �mportant �ssue for the
bus�ness world and the shared future of human�ty.  The need to act together for our common future
and susta�nable development has never been more cr�t�cal �n human h�story. In all the �nvestments of
the Wulf Gartner Group, we pr�or�t�ze susta�nab�l�ty management at every stage of our value cha�n.  We
�mplement our susta�nab�l�ty act�ons �n harmony w�th the Un�ted Nat�ons Susta�nable Development
Goals and �ntegrate them w�th the respect�ve global approaches.

For us, susta�nab�l�ty management means ach�ev�ng econom�c, ecolog�cal, and soc�al goals wh�le
ma�nta�n�ng a balance between human�ty, the planet, and prof�t. W�th th�s approach, SIO Automot�ve's
h�ghly qual�f�ed workforce, together w�th all our bus�ness partners and stakeholders, work together to
create an eff�c�ent, �nnovat�ve, econom�c, env�ronmental, and soc�ally value-generat�ng company.

Our proact�ve approach at SIO Automot�ve towards env�ronmental and soc�al susta�nab�l�ty regulat�ons
�n Germany, wh�ch �s part of European Un�on and locat�on of the Group's headquarters are located,
prov�des us w�th a s�gn�f�cant advantage �n ach�ev�ng full compl�ance w�th regulat�ons.

We are proud and happy that SIO Automot�ve �s releas�ng �ts f�rst Susta�nab�l�ty Report. There's st�ll a
long road ahead of us.  We have long-term goals such as mak�ng our operat�ons more eff�c�ent,
ma�nta�n�ng susta�nab�l�ty throughout our ent�re value cha�n, and reduc�ng our env�ronmental footpr�nt
for future generat�ons.

W�th every pass�ng day, we env�s�on a better world and are work�ng towards ach�ev�ng �t, as our
susta�nab�l�ty trad�t�on also offers us a more l�vable future…

We work w�th the
pass�on to do the best
for our customers and

our world. 
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The well-be�ng and future of human�ty depend on the preservat�on of health, safety, natural resources,
and cl�mate. Leav�ng a l�vable world for future generat�ons means be�ng susta�nable today.  

Manufactur�ng robust and dependable automot�ve spare parts w�th�n SIO Automot�ve, just as we do
across all brands w�th�n our group, embod�es our comm�tment to susta�nab�l�ty. Th�s comm�tment
translates �nto the establ�shment of safer work env�ronments character�zed by reduced waste
generat�on and the pursu�t of the h�ghest workplace standards.

W�th�n Wulf Gaertner AG enterpr�ses l�ke MEYLE and SIO Automot�ve, we exempl�fy an �nvent�ve and
forward-th�nk�ng stance on susta�nab�l�ty through �n�t�at�ves l�ke carbon footpr�nt reduct�on, R&D
endeavors, and the consc�ent�ous development of eco-fr�endly products.

Part�cularly w�th�n SIO Automot�ve, we are act�vely engaged �n tackl�ng cr�t�cal �ssues such as cl�mate
change, promot�ng low-carbon c�rcular econom�c models, pursu�ng the Un�ted Nat�ons Susta�nable
Development Goals, and establ�sh�ng susta�nable supply cha�ns.

We are chart�ng our path to a susta�nable future through the comprehens�ve susta�nab�l�ty framework
we have crafted. We f�rmly bel�eve that the journey towards susta�nab�l�ty thr�ves on collaborat�ve
endeavors.  Our all-encompass�ng susta�nab�l�ty approach, grounded �n th�s bel�ef, has become an
�ntegral facet of our corporate �dent�ty and bus�ness model. 

For us, susta�nab�l�ty transcends be�ng a mere object�ve; �t serves as the dr�v�ng force that shapes our
h�story, gu�des our present, and holds the key to a more hab�table world �n the future.

"

MESSAGE FROM OUR
SUSTAINABILITY LEADER

Susta�nab�l�ty �s the
�mpetus propell�ng our

m�ss�on to create a more
susta�nable world.

Flor�an GAERTNER
MEYLE AG CORPORATE

RESPONSIBILITY MANAGER
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Dear Stakeholders,

Th�s report �s very valuable for us as �t �s our f�rst susta�nab�l�ty report. As a member of the Wulf Gaertner
AG Group, I am conf�dent that we w�ll proudly share our work �n l�ne w�th our group's global
susta�nab�l�ty goals w�th you, our valued employees, customers, bus�ness partners and suppl�ers �n the
future.

Wh�le we have been proudly exam�n�ng the susta�nab�l�ty stud�es carr�ed out for our employees and our
env�ronment s�nce the day we were founded, we started tra�n�ng and stud�es w�th an �nternat�onal
consultancy �nst�tut�on on susta�nab�l�ty �n the m�ddle of 2022. Based on the goals we have created to
create more effect�ve and comprehens�ve values, we have seen susta�nab�l�ty as a very �mportant
respons�b�l�ty and have adopted �t as one of the cornerstones of our future success. 

At SIO Automot�ve, our v�s�on �s to be 'Smart, Innovat�ve and Susta�nable'. We have created our strategy
and roadmap on these values. By adopt�ng these values for change, development and transformat�on,
we plan the future and shape our �nvestments w�th the power of be�ng a people-or�ented company.  In
2020, we establ�shed our �nnovat�on department and s�gned a strong cooperat�on w�th a consultant
f�rm spec�al�z�ng �n �nnovat�on. W�th the great contr�but�on of th�s cooperat�on, we push our
eng�neer�ng boundar�es and produce susta�nable �nnovat�ve solut�ons for "MEYLE" customers. Thanks
to the projects developed by our automat�on department, wh�ch we establ�shed �n 2021, we �ncreased
our product�on and qual�ty, ensured susta�nable eff�c�ency and created a safer work env�ronment for
our employees.

Today, we see that the demand for new veh�cles �s rap�dly sh�ft�ng towards green solut�ons such as
electr�c and hybr�d, and we are closely watch�ng the r�se of th�s trend, espec�ally �n Europe and �n our
country. Th�s transformat�on �n our �ndustry strengthens our determ�nat�on to reduce carbon em�ss�ons
as a parts manufacturer and leads us on the journey to susta�nab�l�ty. We are mak�ng exemplary
progress �n our �ndustry by produc�ng accurate �ns�ghts about future r�sks and pass�onately keep�ng
human r�ghts, cl�mate change, natural resources, supply cha�n susta�nab�l�ty and soc�al benef�t �ssues
on our agenda.

I would l�ke to thank all SIO Automot�ve employees, customers, bus�ness partners and suppl�ers for
the�r support and contr�but�ons on th�s journey we set out to create susta�nable values.

FROM THE CHAIRMAN OF THE
SUSTAINABILITY COMMITTEE
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"
Çağdaş DİNÇEL

GENERAL MANAGER 

Be�ng susta�nable “for
everyone” �s at the core
of our company culture.



Ş�r�n GÜNDÜZ
Qual�ty Operator



SIO Automot�ve was founded �n Istanbul �n 1991 as the f�rst
domest�c enterpr�se �n Turkey's automot�ve after-sales sector.

5 years after �ts establ�shment, �t bu�lt �ts own product�on fac�l�ty
�n Tek�rdağ Çorlu and �ts f�rst factory �n �ts current campus.

SIO Automot�ve started �ts product�on cooperat�on w�th Wulf
Gaertner Autoparts AG �n 1998, becom�ng a partner and
cont�nu�ng �ts growth. Wulf Gaertner Autoparts AG, founded �n
Germany �n 1958, purchased all shares �n 2007 and expanded the
capac�ty of the ex�st�ng factory and product�on fac�l�t�es w�th an
�nvestment of 25 m�ll�on Euros.

Today, SIO Automot�ve has become a modern product�on fac�l�ty
w�th nearly f�ve hundred employees, h�gh-tech product�on l�nes,
laborator�es and R&D Center, whose products reach more than
100 countr�es �n the world.

It �s one of the lead�ng players �n �ts sector by prov�ng �ts
product�on, work�ng env�ronment and customer sat�sfact�on
qual�ty to the world w�th �ts IATF 16949, ISO 14001, ISO 45001, ISO
10002, ISO 9001 cert�f�cates and Zero Waste Cert�f�cate.

OUR STORY
For 30 years, we have
been ded�cated to
ensur�ng safe,
comfortable, and
susta�nable
automob�le journeys.

1991
YEAR OF
ESTABLISHMENT

465
NUMBER OF
EMPLOYEES

Establ�shment.

1991

1996

F�rst
manufactur�ng
plant constructed
�n Tek�rdağ.

Wulf Gaertner AG
becomes a partner �n
the company.

1998

2003

2007 2010

2010

2016

2017

2021

2022

ISO 9001 Qual�ty
Management
System Cert�f�cate
obta�ned.

Upon the acqu�s�t�on
of all shares by Wulf
Gaertnet AG, the
company name
becomes SIO
Automot�ve; the
construct�on of new
fac�l�t�es.

ISO 10002 Customer
Sat�sfact�on Qual�ty
Management
System Cert�f�cate
obta�ned.

IATF 16949 Automot�ve
Qual�ty Management
System, ISO 14001
Env�ronmental
Management System, and
ISO 45001 Occupat�onal
Health and Safety
Management System
cer�t�f�ca�tons obta�ned.

Inaugurat�on of
the R&D Center.

M�n�stry of
Env�ronment and
Urban�zat�on
endorses the Zero
Waste Cert�f�cate.

Susta�nab�l�ty
Pol�cy released and
Susta�nab�l�ty
Work�ng Groups
convened.
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Th�s was a quest�on we frequently asked ourselves at the
beg�nn�ng of th�s journey: "Why susta�nab�l�ty?" 

In the second half of 2022, we began tak�ng our f�rst s�gn�f�cant
steps towards mak�ng susta�nab�l�ty management a more
consol�dated and d�rect corporate governance mechan�sm. 

Even at the outset, we set a report�ng target for our f�rst year,
a�m�ng to enable our stakeholders to understand SIO
Automot�ve's perspect�ve on susta�nab�l�ty and approach
through our report.  One of the most �mportant goals of our
report was to enhance our susta�nab�l�ty commun�cat�on and
�mpact. Furthermore, we a�med for our report to serve as a
gu�de to how we have des�gned the susta�nab�l�ty journey for
our stakeholders. 

We started our susta�nab�l�ty management journey by try�ng to
ga�n a clear v�ew of "why we should do th�s." We knew that our
susta�nab�l�ty strateg�es would br�ng us new processes such as
goals, new pol�c�es, projects, measurements, and more. 

It was ev�dent that we had a reasonably good performance �n
the f�eld of susta�nab�l�ty, cons�der�ng our ach�evements �n
terms of the env�ronment, the h�gh standard of qual�ty at our
workplace, wh�ch we had nearly perfected w�th our emphas�s
on people, and the �nnovat�on and R&D act�v�t�es surround�ng
them. However, all of th�s needed to be managed w�th the r�ght
goals and methods for the future.  You can f�nd a summary of
our work �n these areas under the sect�ons "Env�ronmental"
and "Soc�al." 

We real�zed that one of the most �mportant ways to ach�eve
th�s was the �nvolvement of our employees �n susta�nab�l�ty
management from the very beg�nn�ng, and we developed our
organ�zat�on accord�ngly.  You can read about what we have
done �n terms of corporate capac�ty under the sect�on
"Governance." 

At th�s po�nt, now that we have managed to prepare a report,
we also know that we have found many answers to the
quest�on "Why susta�nab�l�ty?"

We have �dent�f�ed the areas on wh�ch we should focus and  
d�scovered how to develop goals �n our focus areas. Through
th�s �naugural report, we are d�ssem�nat�ng our collect�ve
exper�ences.

WHY SUSTAINABILITY?
To comprehens�vely
grasp the rat�onale
beh�nd our
comm�tment to
susta�nab�l�ty and to
formulate a
susta�nab�l�ty
strategy that
harmon�zes w�th our
bus�ness model, �t �s
�mperat�ve to ga�n a
prec�se
understand�ng of
genu�ne
requ�rements.
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At SIO Automot�ve, we advocate for a susta�nab�l�ty approach
that centers on evaluat�ng r�sks and �mpacts, rather than
relegat�ng �t to a mere tool for soc�al respons�b�l�ty or
promot�onal purposes. 

W�th�n our organ�zat�on, our employees regard susta�nab�l�ty
management as an �ntegral facet of our core bus�ness
funct�ons, �rrespect�ve of the�r spec�f�c roles.

To us, susta�nab�l�ty s�gn�f�es the fulf�llment of our
comm�tments to our employees, soc�ety, and the world wh�le
ma�nta�n�ng our status as a prof�t-generat�ng enterpr�se. 

Th�s encompasses the adept management of our
env�ronmental and soc�al footpr�nts, the prec�se des�gn of
governance mechan�sms, the �nfus�on of susta�nab�l�ty
throughout all funct�ons along our value cha�n, and the
perpetual read�ness and capab�l�ty to manage r�sks
effect�vely.
Our approach to address�ng Env�ronmental-Soc�al-
Governance (ESG) factors �s hol�st�c, encompass�ng a
thorough exam�nat�on of all elements perta�n�ng to r�sk,
opportun�ty, and �mpact w�th�n our corporate ecosystem.

In essence, for SIO Automot�ve, susta�nab�l�ty embod�es an
ongo�ng journey character�zed by �ts appl�cab�l�ty to bus�ness
models and processes, the establ�shment of pragmat�c and
traceable object�ves, unwaver�ng comm�tment to foster�ng
benef�ts for both �nd�v�duals and the planet, and al�gnment
w�th global trends and �n�t�at�ves, �nclud�ng the Un�ted
Nat�ons Susta�nable Development Goals.

WHAT KIND OF SUSTAINABILITY?
We f�rmly bel�eve
that a met�culously
crafted susta�nab�l�ty
strategy serves as
the l�nchp�n for
foster�ng pos�t�ve
outcomes across our
bus�ness model,
workforce, soc�ety,
and the global
commun�ty...



Susta�nab�l�ty context of the bus�ness model
Actual/potent�al r�sks and �mpacts
Sever�ty and frequency rank�ng of effects
Pr�or�t�zat�on of r�sks and �mpacts

When determ�n�ng our susta�nab�l�ty pr�or�t�es before
dec�d�ng on our focus areas, we cons�der not only the �ssues
that may affect our company's bus�ness model; We used the
"double mater�al�ty" method, tak�ng �nto account our �mpacts
on our stakeholders, soc�ety and the world �n terms of
env�ronmental, soc�al and governance r�sks, and address�ng
our �mpacts and r�sks from the perspect�ve of our
stakeholders. W�th th�s method, we d�scussed the effects of
env�ronmental, soc�al and manager�al �ssues on the company,
as well as the company's effects on these �ssues. When
apply�ng the double mater�al�ty method, we d�scussed the
follow�ng components �n deta�l:

PRIORITIZATION MATRIX

LOW-IMPORTANCE 

HIGH-IMPORTANCE

 Impact on SIO Automot�ve
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ENVIRONMENT

Cl�mate act�on and
carbon footpr�nt
C�rcular economy and
respons�ble product�on
Energy y�eld
Water use

GOVERNANCE
Corporate governance
Organ�zat�onal development
Supply cha�n
Eth�cal pr�nc�ples

SOCIAL

Human r�ghts and equal�ty
Employee well-be�ng and
happ�ness
Corporate volunteer�sm
Soc�etal benef�ts

Our areas of focus are shaped by global challenges and
trends that d�ctate the susta�nab�l�ty landscape. We have
def�ned our areas of focus through a ser�es of part�c�patory
pr�or�t�zat�on exerc�ses, ut�l�z�ng a hol�st�c approach
encompass�ng the env�ronmental, soc�al, and governance
p�llars of susta�nab�l�ty �n a way that benef�ts our bus�ness
model, employees, soc�ety, and the world.

AREAS OF FOCUS
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01
Needs, Strategy, and Goals - Q2, 2022

Ut�l�z�ng part�c�patory methods and �mportance analyses, we �dent�f�ed
susta�nab�l�ty requ�rements that could �ntegrate w�th our bus�ness
model's goals and processes. These requ�rements are al�gned w�th
regulat�ons, global trends, and stakeholder expectat�ons.

For us, susta�nab�l�ty �nvolves focus�ng on long-term result-
or�ented bus�ness strateg�es, object�ves, and processes.  
Hence, when chart�ng our roadmap, we concentrated on
the env�ronmental, soc�al, and governance �mpacts of our
bus�ness model alongs�de the bus�ness strateg�es, targets,
processes assoc�ated r�sks.

OUR ROADMAP (2022-2023)

03

1 6

Roadmaps are l�v�ng des�gns. Your company's susta�nab�l�ty strateg�es can change,
object�ves can be rev�ewed, and methods can evolve over t�me.  As the years go by,
susta�nab�l�ty programs and act�ons become part of a company's DNA, and beyond
th�s stage, roadmaps �nev�tably undergo strateg�c changes.

02
Organ�zat�on and Corporate Capac�ty - Q3, 2022
To �dent�fy projects al�gned w�th our susta�nab�l�ty strateg�es
and object�ves, we �n�t�ated tra�n�ng, capac�ty bu�ld�ng, and
organ�zat�onal efforts �nvolv�ng all our employees.  We
completed role ass�gnments w�th�n the organ�zat�on.

Implementat�on, Mon�tor�ng, Report�ng - Q4  2022 and 2023
After complet�ng fundamental susta�nab�l�ty management processes,
we started �mplement�ng projects al�gned w�th our object�ves.  
Progress towards each goal and project, v�s-à-v�s the performance
�nd�cators we have set, w�ll be deta�led �n our 2023 report.
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OUR GOALS 

2022-2023



When sett�ng our goals, we took care

to be real�st�c, al�gn w�th �ndustry

dynam�cs, regulat�ons, and global

trends to a reasonable extent, and

ensure that our comm�tments are

�nfluenced the least by our bus�ness

model and other factors. We also

a�med for these goals to be

ach�evable and measurable through

reasonable forecasts.



OUR ENVIRONMENTAL TARGETS

TARGETS INDICATORS(2022) (2023)

Scope-1 and Scope-2
carbon footpr�nt
calculat�on

Em�ss�on
measurements and
ver�f�cat�on

Development of
energy y�eld pract�ces

Obta�n�ng ISO 50001
Cert�f�cat�on

�ncrease �n water
conservat�on and
recycled water volume

Reduced water
consumpt�on per
employee
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OUR SOCIAL TARGETS

Increase �n employee
happ�ness

Sat�sfact�on rate above
80%

Development of a
corporate
volunteer�ng program

Implementat�on of at
least one project every
quarter

TARGETS INDICATORS(2022) (2023)



OUR GOVERNANCE TARGETS

Prepar�ng susta�nab�l�ty
and human r�ghts
pol�c�es

The publ�cat�on and
�mplementat�on of
pol�c�es.

Improv�ng susta�nab�l�ty
performance �n the supply
cha�n

Implement development
programs �n 25% of the
supply cha�n

TARGETS INDICATORS(2022) (2023)



We are pleased to share �nsp�r�ng and �mpactful
developments that we have ach�eved just at the beg�nn�ng
of our susta�nab�l�ty journey.

Female part�c�pat�on �n employment.
We are proud that out of the 67 employees who
jo�ned us �n 2022, 17 were women.

HIGHLIGHTS OF 2022

2 2

26
1 out of every 5 managers �s a woman.
We are happy that the rat�o of female
managers at the wh�te-collar management
level has �ncreased to 20%.

4.5 -
MILLION
LITERS OF
WATER

The amount of water recla�med �n one year.
Through our Ra�nwater Collect�on System and
Advanced Wastewater Treatment Plant, we
conserved 9,677 l�ters of water per employee,
br�ng�ng us closer to our goals.

18 TONSplast�c use
prevented 59 TONS carbon

em�ss�on offset

Accord�ng to the f�rst-year data of the "T�p of the Hat Project: D�tch the Caps,
Cut the Em�ss�ons" data for �ts f�rst year.
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Yalçın KULA
Treatment Plant Operator



We manage our env�ronmental

�mpacts not only as a natural

consequence of our bus�ness but

also as a corporate c�t�zensh�p duty

towards soc�ety and the world.

ENVIRONMENT
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Valu�ng every drop
of water and

cons�der�ng the
�mpact of every gram
of waste on our world,

we move forward.

AAs SIO Automot�ve, we do not l�m�t our env�ronmental respons�b�l�t�es only to our own
operat�ons, but care about develop�ng and develop�ng an ecosystem �n l�ne w�th the goals of
our suppl�ers and customers.

Our sens�t�v�ty towards resource usage has been at the core of our env�ronmental
management act�v�t�es for many years. Our ISO 14001 Env�ronmental Management System
Cert�f�cat�on obta�ned �n 2016 and our Zero Waste Cert�f�cat�on obta�ned �n 2021 fac�l�tate the
traceab�l�ty of our efforts.

We place s�gn�f�cant emphas�s on and act�vely mon�tor the progress of our suppl�ers and
major customers �n al�gnment w�th our establ�shed object�ves. In recent years, the profound
�mpacts of cl�mate change m�t�gat�on and adaptat�on measures have assumed a central role
�n our susta�nab�l�ty pursu�ts.

G�ven the unden�able prom�nence of cl�mate change as a cr�t�cal global env�ronmental
concern, we pr�or�t�ze the al�gnment of our bus�ness model and operat�ons to make a
pos�t�ve contr�but�on to the f�ght aga�nst cl�mate change. In 2022, we embarked on the
journey of product footpr�nt assessments, and for 2023, our goals �nclude the calculat�on of
our carbon footpr�nt. Furthermore, w�th our solar energy plant, wh�ch we plan to complete
by 2024, we a�m to produce part of our electr�c�ty on-s�te and prevent at least hundreds of
tons carbon em�ss�ons annually.

We wholeheartedly adopt an env�ronmental management and product�on parad�gm that
al�gns seamlessly w�th �nternat�onal regulat�ons and preva�l�ng trends, both of wh�ch are
p�votal dr�vers �n the trans�t�on toward a susta�nable, low-carbon, and c�rcular economy.

"
Şafak ALTINKAYA DOĞRU 

ENVIRONMENT and
SUSTAINABILITY COORDINATOR

ENVIRONMENTAL MANAGEMENT
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Klima ohne Grenzen Projekt GmbH • Grassistr. 12 • DE-04107 Leipzig

www.klimaohnegrenzen.de 

Certificate of 

SIO Automotive 
(Ergene / Tekirdağ) 

Carbon Neutrality 

 

has offset its: 

 

Christian Bachmann 
Executive Director 

This is to certify that 

Date of transaction: 2021-09-
20 Transaction ID: 16-321DE 

 
Climate protection project: 

Efficient Stoves for Social Impact, Rwanda 
Gold Standard / ID: GS 1247 

through the purchase of voluntary emission
reductions. 

Valid: 2021-09-20 to 2022-09-19 

Corporate Carbon Footprint 



ENVIRONMENTAL PERFORMANCE
Th�s year, we demonstrated great performance �n compl�ance
w�th env�ronmental obl�gat�ons. We have taken s�gn�f�cant
act�ons, espec�ally �n balanc�ng carbon em�ss�ons, recycl�ng
waste, and conserv�ng water and energy.

We procure all our electr�c�ty from
cert�f�ed renewable energy sources.%100
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ENVIRONMENTAL PERFORMANCE

1 8

Energy eff�c�ency �s a cruc�al aspect of our env�ronmental focus.  We obta�n our electr�c�ty
from renewable sources  and develop m�cro-projects to reduce energy usage. We
accelerated efforts to obta�n the ISO 50001 Energy Management System cert�f�cat�on, one of
our 2023 goals.

We have �n�t�ated feas�b�l�ty and consultancy stud�es to �nstall a solar power plant on the
fac�l�ty roof, espec�ally �n the f�eld of renewable energy.  Our goal �s to meet at least 25% of
our electr�c�ty consumpt�on from the energy generated and obta�ned from our rooftops by
2024. 

To offset our carbon footpr�nt, we organ�ze our company act�v�t�es as carbon-neutral, and we
collaborate w�th local and global �n�t�at�ves. In 2022, we purchased 21.25 tons of carbon
cred�ts to offset our Scope 1 and Scope 2 em�ss�ons and, �n add�t�on, w�th the part�c�pat�on of
our employees, we planted over 2,000 trees �n Tek�rdağ.

21 TONS 2.000
Offset carbon em�ss�on. Number of sapl�ngs planted.



ENVIRONMENTAL PERFORMANCE
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We cont�nually str�ve to decrease water usage �n every poss�ble way.  Desp�te low water
consumpt�on �n our product�on processes, our advanced treatment fac�l�ty w�th zero
d�scharge allows us to recla�m and reuse over 2,500 tons of water annually. In 2022, by
prevent�ng water leaks and excess consumpt�on, we ach�eved a water sav�ngs of 9.7 tons per
employee. Add�t�onally, by ut�l�z�ng ra�nwater collected through our ra�nwater harvest�ng
system for landscap�ng ma�ntenance, we conserve at least 600 tons of water annually.

We approach waste management w�th�n the c�rcular economy focus, develop�ng new
projects each year. In 2022, through a project �n�t�ated by our Innovat�on un�t, we prevented
18.17 tons of plast�c usage and 59.96 tons of carbon em�ss�ons. W�th our Cool�ng O�l Recovery
Un�t, we recla�m 99% of used o�l. In 2022, recycl�ng waste led to a reduct�on of 32 tons �n
carbon em�ss�ons and 822,951 kWh �n electr�c�ty consumpt�on.

We place s�gn�f�cant emphas�s on tra�n�ng act�v�t�es to �mprove our employees' and
suppl�ers' al�gnment w�th env�ronmental matters. In 2022, the average tra�n�ng t�me per
employee on env�ronment and susta�nab�l�ty alone reached 3.2 hours.

9,7 TONS
of water recla�med.

Per employee

823.000
electr�c�ty saved.

By recycl�ng waste

kWh
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OUR CERTIFICATES
We report on our susta�nab�l�ty efforts, �nclud�ng
env�ronmental management, cl�mate act�ons, and carbon
footpr�nt. We transform these efforts �nto transparent
processes that can be mon�tored and aud�ted through
�nternat�onally recogn�zed documents and cert�f�cat�ons.
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To enhance part�c�pat�on, a fundamental component of
susta�nab�l�ty management, we pr�or�t�ze d�vers�fy�ng
commun�cat�on channels w�th our employees. 

Solut�on Corner, be�ng a technology-supported platform
enabl�ng face-to-face commun�cat�on, �s frequently used for
susta�nab�l�ty commun�cat�on and employee engagement.

In the Solut�on Center, apart from events focus�ng on
susta�nab�l�ty, we organ�ze tra�n�ng and �nformat�on act�v�t�es
concern�ng all bus�ness funct�ons such as env�ronment,
occupat�onal health and safety, product�on, �nnovat�on, and
R&D. The center �s strateg�cally pos�t�oned on the product�on
floor, enhanc�ng �nclus�veness.

The Solut�on
Corner offers
employees a
development
opportun�ty where
they can d�rectly
�nform themselves
about and engage
�n all processes,
not only
susta�nab�l�ty
act�v�t�es.

3 1

BEST PRACTICE
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Al� Can DALBAY
Qual�ty Operator



For years, hav�ng a happy workforce

has had a fac�l�tat�ng �mpact,

espec�ally �n new and adaptat�ve

processes l�ke susta�nab�l�ty.

SOCIAL
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We are recogn�z�ng
that human-centr�c

values are the
bedrock of
susta�nable

success.

At SIO Automot�ve, we cons�der the well-be�ng, profess�onal growth, and job sat�sfact�on of
our employees to be our foremost respons�b�l�ty.  Our object�ve �s to foster an env�ronment �n
wh�ch each member of our workforce feels secure, valued, and empowered to advance �n
the�r careers.

Our Human Resources teams act�vely promote a collaborat�ve and transparent work�ng
culture, grounded �n open commun�cat�on pr�nc�ples.

We steadfastly uphold the fundamental human r�ghts of our employees, ensur�ng they
benef�t from h�gh-standard and secure work�ng cond�t�ons.  We ma�nta�n access�ble
processes and tools that re�nforce a culture of workplace safety for all.

In al�gnment w�th our comm�tment to human r�ghts, we unequ�vocally reject any
unacceptable pract�ces, such as forced and compulsory labor or ch�ld labor.

Furthermore, we met�culously conduct all our processes to el�m�nate d�scr�m�nat�on or
favor�t�sm based on factors such as language, rel�g�on, bel�efs, race, nat�onal�ty, age, sexual
or�entat�on, gender, d�sab�l�ty, or any other d�st�ngu�sh�ng character�st�cs.  Our organ�zat�onal
ethos �s founded upon the pr�nc�ple of equal�ty, wh�ch permeates every facet of our
operat�ons.

Tra�n�ng occup�es a s�gn�f�cant pos�t�on on our agenda, serv�ng as a support�ve p�llar for all
our endeavors.  We are ded�cated to enhanc�ng the sk�lls and foster�ng the development of
our employees.

"
Ayşe ARSLAN ÖZDOĞAN

HUMAN RESOURCES MANAGER

HUMAN RESOURCES MANAGEMENT
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At SIO Automot�ve, our approach �s character�zed by an unwaver�ng comm�tment to
openness and recept�v�ty to suggest�ons and feedback.  We f�rmly bel�eve that the collect�ve
w�sdom of our colleagues has the potent�al to enhance the effect�veness and eff�c�ency of our
processes. We h�ghly value the act�ve part�c�pat�on of our employees �n our operat�ons.
Inclus�veness �s an �ntegral facet of our organ�zat�onal culture. 

We cons�der part�c�pat�on as an �ntegral part of our company culture. By creat�ng platforms
where our employees can offer �nnovat�ve �deas and by cons�der�ng the�r feedback, we are
constantly evolv�ng and �mprov�ng.

In l�ne w�th th�s ph�losophy, we have �ntroduced a novel suggest�on system known as
"INOEKİN," wh�ch �s access�ble to all our employees.  Through "INOEKİN,” �nd�v�duals who
asp�re to ref�ne bus�ness processes or share novel concepts can eas�ly subm�t and mon�tor
the�r suggest�ons.

We care about the cont�nuous development, happ�ness, loyalty, and belong�ng of our
commun�ty. As part of our cultural transformat�on, our leadersh�p team �s ded�cated to
embrac�ng part�c�patory leadersh�p pract�ces, cult�vat�ng an open and susta�nable
commun�cat�on env�ronment. We extend �nternsh�p opportun�t�es to h�gh school and
un�vers�ty students, enabl�ng them to take the �n�t�al steps �n the�r career journeys.  Our
�nclus�ve �nternsh�p programs prov�de young talents w�th the chance to enter the bus�ness
world, ga�n pract�cal exper�ence, and explore the�r potent�al.

We hold the development and success of our �nterns �n h�gh regard, tak�ng pr�de �n our role
�n shap�ng the future of the bus�ness world by a�d�ng them �n ach�ev�ng the�r career
asp�rat�ons.  We rema�n steadfast �n our comm�tment to support�ng the growth of young
�nd�v�duals pursu�ng educat�on, recent graduates, and those �n employment through the
framework of "SIO Academy."

OUR APPROACH TO PARTICIPATION,
INCLUSION, AND CONTINUOUS IMPROVEMENT



HUMAN RESOURCES AT A GLANCE
We have a management strategy that cont�nuously �ncreases
female employment, st�pulates a long average sen�or�ty
per�od, offers career opportun�t�es to young employees, and
values d�vers�ty.

As a company comm�tted to an
env�ronmental and soc�al susta�nab�l�ty

ethos, we are ded�cated to prov�d�ng
equal part�c�pat�on opportun�t�es to
every member of our organ�zat�on,

�rrespect�ve of the�r sen�or�ty or
pos�t�on, �n all act�v�t�es.  Th�s �nclus�ve
approach not only fosters a sense of

belong�ng but also substant�ally
ampl�f�es the ded�cat�on and

comm�tment of our employees.

"
Caner BORA

UNION CHIEF REPRESENTATIVE

6.751 HOURSTotal tra�n�ng
�n 2022: per person 14,52 HOURS

6 OUT OF 10 WERE
Of new employees h�red �n 2022

Under 30 age

140 Employees w�th a tenure
of 10 year or more

Employees w�th a tenure
of 5 to 10 years

Employees w�th a tenure
of 0 to 5 years

465Number of
employees %25Female

employee rate

92 female employees, 373 male employeesTurnover Rate: 0.81
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189

136



As our susta�nab�l�ty efforts ga�ned momentum �n the latter part of 2022, we focused on
enhanc�ng our capac�ty �n soc�al matters and expand�ng our projects.

To �mprove our human resources management capac�ty, we began prepar�ng relevant pol�c�es
and management documents.  After form�ng Human R�ghts and Human Resources pol�c�es, we
updated act�on plans for our comm�tments �n these areas.

Employee engagement has always been s�gn�f�cant, and our ex�st�ng “Suggest�on System” �s
eff�c�ently funct�onal. Add�t�onally, cons�der�ng new regulat�ons �n the European Un�on and our
largest market, Germany, we �n�t�ated efforts to establ�sh a comprehens�ve "Employee
Compla�nt Mechan�sm" and "Eth�cs L�ne." We plan to expand the scope of our human r�ghts
and employee compla�nt mechan�sm pract�ces to �nclude our supply cha�n by 2023. To enhance
our eth�cal pr�nc�ples, we prepared the "Corporate Pr�nc�ples Gu�de."  Th�s comprehens�ve gu�de
elaborates on var�ous aspects such as work�ng cond�t�ons, equal opportun�t�es, �nclus�v�ty,
d�vers�ty, freedom of express�on, and non-d�scr�m�nat�on, �n al�gnment w�th our company
culture.

W�th the a�m of �mprov�ng employee well-be�ng and happ�ness, we �nvolved our employees �n
dec�s�on-mak�ng processes and �ncreased soc�al act�v�t�es and recreat�onal fac�l�t�es on our
campus.

We acknowledge that there �s a long and challeng�ng road ahead for gender equal�ty.  We have
prepared act�on plans to �ncrease female employment, d�vers�fy career opportun�t�es for female
employees, and �ncrease the number of female execut�ves.  Th�s rema�ns a s�gn�f�cant focus, w�th
long-term goals �n place.

Tra�n�ng �s a top pr�or�ty for us.  We offer var�ous tra�n�ng programs to contr�bute to the hol�st�c
development of our employees, not only focused on work-related sk�lls but also personal
competenc�es.

SOCIAL PERFORMANCE
Th�s was a dash�ng year �n wh�ch our employees' part�c�pat�on �n
susta�nab�l�ty projects and our volunteer�ng efforts �ncreased s�gn�f�cantly,
and we grew by employ�ng new employees under the age of 30.



The corporate volunteer approach, wh�ch �s among our
susta�nab�l�ty focal po�nts, has not only �ncreased the
�nvolvement of our employees �n env�ronmental and soc�al
susta�nab�l�ty projects, but also y�elded results far beyond the
benef�ts we a�med to create.

From the very beg�nn�ng of des�gn�ng the Corporate
Volunteer Program, we pr�or�t�zed the part�c�pat�on of our
employees �n dec�s�on-mak�ng processes �s a prerequ�s�te.

In do�ng so, our goal was for our employees to both
understand how we �nvolve them �n our susta�nab�l�ty
�n�t�at�ves and real�ze the soc�etal benef�ts we create as a
company �n a stronger manner.

Subsequently, through extens�ve surveys, focus group
meet�ngs, and face-to-face d�scuss�ons, we �dent�f�ed our
areas of pr�or�ty.

In 2022, we carr�ed out the follow�ng projects �n the areas of
"env�ronment, women, ch�ldren, and educat�on," wh�ch we
�dent�f�ed as our corporate volunteer�ng act�on top�cs:

 • I'm Aware, I'm Not Afra�d Cancer Awareness Project

 • The Un�fy�ng Power of Art Workshop

 • R�s�ng Temperatures Cl�mate Change Awareness Walk

 • Breath�ng Into the Future Reforestat�on Project

 • Our Ch�ldren, Our Shared Future Campa�gn

 • My Profess�on, My Future Panel

Our Corporate
Volunteer Program
has not only �ncreased
the �mpact we create
for soc�ety and helped
�ncrease the number
of our env�ronmental
and soc�al projects but
has also brought our
employees closer
together.

3 8

The bus�ness model of corporate volunteer programs al�gn�ng w�th the company's
values, corporate object�ves, and culture �s of great �mportance. Furthermore,
establ�sh�ng volunteer structures and enhanc�ng employee consultat�on and
part�c�pat�on processes when des�gn�ng projects are s�gn�f�cant factors that
enhance benef�ts and success.
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OUR PROJECTS

Breath�ng Into the Future Reforestat�on Project

Cl�mate Change Awareness Walk
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Cancer Awareness Project

The Un�fy�ng Power of Art Workshop

|
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OUR PROJECTS
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Our Ch�ldren, Our Shared Future Campa�gn

My Profess�on, My Future Panel
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OUR PROJECTS



We bel�eve that a strong governance

effort �s at the core of creat�ng long-

term value for our stakeholders and

ach�ev�ng a robust susta�nab�l�ty

performance. 

GOVERNANCE



At SIO Automot�ve, we v�ew susta�nab�l�ty governance as a key corporate governance
mechan�sm a�med at max�m�z�ng our env�ronmental, soc�al, and econom�c performance.  
Add�t�onally, our “smart, �nnovat�ve, susta�nable” v�s�on �s at the center of our corporate
governance approach.

Our susta�nab�l�ty-f�rst management approach �s strongly embraced by our top execut�ves
and Board of D�rectors. Our company culture, corporate pr�nc�ples, pol�c�es, and
management documents collect�vely contr�bute to our susta�nab�l�ty governance
performance �n a cont�nuous and mean�ngful manner.

Susta�nab�l�ty management �s executed w�th a transparent, traceable, dec�s�ve, and effect�ve
r�sk management focus, extend�ng to all our �nternal and external stakeholders. Our
susta�nab�l�ty management �s organ�zed w�th�n our organ�zat�on through a hor�zontal
h�erarch�cal structure, ut�l�z�ng a r�sk and �mpact-or�ented, �nclus�ve management model. 

The Env�ronmental and Susta�nab�l�ty Coord�nator �s respons�ble for coord�nat�ng
susta�nab�l�ty governance at SIO AUTOMOTIVE, wh�le the Susta�nab�l�ty Team and
Susta�nab�l�ty Ambassadors are the ma�n bod�es respons�ble for �mplement�ng susta�nab�l�ty
projects.  Strategy and dec�s�on-mak�ng processes are overseen by the Susta�nab�l�ty
Comm�ttee cons�st�ng of sen�or execut�ves and the Manag�ng D�rector.

All act�ons w�th�n our bus�ness model �n the susta�nab�l�ty ecosystem are planned and
�mplemented us�ng globally recogn�zed standards, �n�t�at�ves, and methodolog�es.

W�th�n the framework of our roadmap for the year 2023, we plan to enhance our governance
efforts for �nternat�onal env�ronmental and soc�al �n�t�at�ves.

OUR APPROACH TO GOVERNANCE



OUR CERTIFICATES
We ensure the susta�nab�l�ty of our management systems,
encompass�ng qual�ty, env�ronment, occupat�onal health and safety,
stakeholder relat�ons, and corporate respons�b�l�ty �n�t�at�ves, by
obta�n�ng and ma�nta�n�ng �nternat�onal cert�f�cat�ons.



At the very beg�nn�ng of our susta�nab�l�ty journey, we
focused on strengthen�ng our corporate governance capac�ty
and governance sk�lls.

We have g�ven pr�or�ty to organ�z�ng around the pr�nc�ple
that human resources are the most �mportant asset allocated
to �mprov�ng our susta�nab�l�ty performance.

We expanded the scope of our Env�ronmental Off�cer
pos�t�on, �ntroduc�ng the role of Env�ronmental and
Susta�nab�l�ty Coord�nator to our organ�zat�on.

Subsequently, we establ�shed �ndependent, competent
work�ng groups outs�de the vert�cal h�erarchy and sought
ways to der�ve the h�ghest benef�ts from these groups at
every step.

Our susta�nab�l�ty work�ng groups �nclude not only managers
and wh�te-collar employees but also �nclus�ve teams w�th
part�c�pat�on from blue-collar employees across all un�ts and
levels.

To allow s�multaneous part�c�pat�on of all groups, employees,
and key stakeholders �n susta�nab�l�ty agendas and act�ons,
we ut�l�zed d�g�tal commun�cat�on tools and soc�al med�a.

Our Susta�nab�l�ty
Work�ng Groups
are compr�sed of
employees from
var�ous un�ts w�th
d�fferent expert�se
and h�erarch�cal
levels, form�ng a
robust structure. 
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SUSTAINABILITY COMMITTEE

SUSTAINABILITY
AMBASSADORS

SUSTAINABILITY TEAM

BOARD OF MANAGEMENT

SUSTAINABILITY MANAGEMENT

INTERNAL AND EXTERNAL
STAKEHOLDERS

ENVIRONMENTAL AND
SUSTAINABILITY COORDINATOR
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At SIO Automot�ve, we greatly value both commerc�al and sectoral
membersh�ps, as well as c�v�l corporate membersh�ps.

We are work�ng to develop close relat�ons w�th the organ�zat�ons we
are a member of and to produce jo�nt projects for the development of
our sector �n the susta�nab�l�ty ecosystem.

 •Member of Uludağ Exporters' Assoc�at�ons (UİB) s�nce 2007.
 •Member of the Turk�sh Metal Industr�al�sts' Un�on (MESS) s�nce 2013.
 •Member of the Assoc�at�on of Automot�ve Parts and Components
Manufacturers (TAYSAD) s�nce 2017.
 •Member of the Automot�ve Aftermarket Products and Serv�ces
Assoc�at�on s�nce 2017.
 •Member of the Un�vers�ty-Industry Collaborat�on Centers Platform
s�nce 2023.

We cons�der
corporate
membersh�ps to be
a v�tal �nstrument
for extend�ng the
reach of our
susta�nab�l�ty
�mpact throughout
our value cha�n and
act�vely
contr�but�ng to the
advancement of our
�ndustry. 
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We follow w�th �nterest S�o
Automot�ve's cont�nuous development
by closely follow�ng the developments
�n the world, and we are proud that �t

w�ll publ�sh �ts f�rst Susta�nab�l�ty
Report. We f�nd �t very �mportant that �t
sets an example for the manufactur�ng
�ndustry and our exporters, espec�ally �n
th�s per�od when we are try�ng to adapt

to the European Green Deal.

"
Att. Erten ÇILGA

TURKISH EMPLOYERS'  ASSOCIATION OF
METAL INDUSTRIES CHIEF LEGAL ADVISOR

OUR MEMBERSHIPS
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We conceptual�ze versat�le �n�t�at�ves that foster greater
engagement from both our �nternal and external stakeholders �n
susta�nab�l�ty endeavors, w�th the overarch�ng a�m of cult�vat�ng a
more �nclus�ve approach.

Wh�te N�ght Env�ronmental Awards
In conjunct�on w�th Green N�ght event, we �ntroduced a compet�t�on
th�s year to commend teams for the�r outstand�ng env�ronmental
performance.  We acknowledged and rewarded teams that
demonstrated except�onal comm�tment and act�ve part�c�pat�on �n
waste recycl�ng �n�t�at�ves.

Face-to-Face Language Tra�n�ng
We have taken steps to support our employees �n �mprov�ng the�r
Engl�sh language prof�c�ency and enhanc�ng the�r fore�gn language
sk�lls by enl�st�ng the expert�se of a nat�ve Engl�sh-speak�ng
�nstructor. Th�s �n�t�at�ve ensures that language tra�n�ng �s access�ble
to everyone, accommodat�ng both work hours and personal
schedules.

Emot�onal Intell�gence �n the Workplace
We have launched comprehens�ve tra�n�ng sess�ons centered
around emot�onal �ntell�gence and effect�ve commun�cat�on, w�th
the object�ve of �nvolv�ng all our employees. These �nteract�ve
tra�n�ng sess�ons not only enhance workplace commun�cat�on but
also enr�ch �nterpersonal �nteract�ons �n our personal l�ves.

Our focus on personal
development and
well-be�ng �s at the
core of our projects
des�gned to enhance
the capab�l�t�es and
happ�ness of our
colleagues. 

PROJECTS WITH OUR STAKEHOLDERS

Un�vers�ty Industry Cooperat�on Protocol w�th Yıldız Techn�cal Un�vers�ty
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SIO Automot�ve Wh�te N�ght Event

Engl�sh Educat�on Emot�onal Intell�gence Tra�n�ng
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PROJECTS WITH OUR STAKEHOLDERS



Our comm�tment to bolster�ng our susta�nab�l�ty �mpact dr�ves
us to forge partnersh�ps and foster collaborat�ons w�th our
suppl�ers, customers, and corporate stakeholders across our
value cha�n.

We Represented Türk�ye at COP 27-VISION 2045 Summ�t
We had the pr�v�lege of represent�ng our nat�on at the COP27
Cl�mate Change Summ�t held �n Sharm El She�kh, Egypt, a
momentous occas�on attended by our prom�nent customer,
MEYLE. Dur�ng the summ�t, MEYLE spotl�ghted our
comprehens�ve env�ronmental, soc�al, and governance �n�t�at�ves
w�th�n the realm of susta�nab�l�ty.  We take �mmense pr�de �n the
global recogn�t�on and v�s�b�l�ty our projects garnered on th�s
prest�g�ous platform.

These collaborat�ve
�n�t�at�ves w�th our
external stakeholders
play a p�votal role �n
advanc�ng our
overarch�ng goal of
�nclus�ve susta�nab�l�ty
governance.
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PROJECTS WITH OUR STAKEHOLDERS







We embrace �nnovat�on as the p�nnacle

of our product�on pyram�d and cons�der

�t a fundamental aspect of our

susta�nab�l�ty ph�losophy. We are

prepar�ng for the future through

�nnovat�on, wh�ch �s at the core of our

susta�nab�l�ty approach.

INNOVATION



For us, product�on �s
our present, but

�nnovat�on �s our future.  
We are ded�cated to

cult�vat�ng "smart,
�nnovat�ve, and

susta�nable" solut�ons.

"
Andaç TANSUĞ 

R&D DIRECTOR

As SIO Automot�ve, �nnovat�on stands at the apex of our product�on h�erarchy and a
cornerstone of our susta�nab�l�ty ethos. W�th over a quarter-century of manufactur�ng
expert�se, we have undertaken numerous �nnovat�on and research and development (R&D)
endeavors, sett�ng �ndustry benchmarks. 

In 2017,  we establ�shed an R&D center off�c�ally recogn�zed by the Turk�sh M�n�stry of Sc�ence,
Industry, and Technology. Th�s cutt�ng-edge fac�l�ty �s equ�pped w�th state-of-the-art
technology and staffed by dynam�c, qual�f�ed, and exper�enced teams.

Our �nnovat�on journey, wh�ch we carry out today w�th more planned and sc�ent�f�c methods,
started �n 2021. The �nnovat�on targets, wh�ch are set w�th�n a f�ve-year plann�ng framework,
are managed together w�th susta�nab�l�ty targets as of the second half of 2022.

To �nst�ll a culture of �nnovat�on and re�nforce the seamless �ntegrat�on of �nnovat�on �nto our
bus�ness processes, we have �n�t�ated regular tra�n�ng programs.   Collaborat�ve �n�t�at�ves
and projects w�th un�vers�t�es, customers, suppl�ers, start-ups, and entrepreneurs are �ntegral
to our �nnovat�on strategy.

114Number of
des�gned
products
�n 2022

2Number of
patented
�nvent�ons
�n 2022

13Number of
�nnovat�on
projects
�n�t�ated �n 2022

OUR INNOVATION APPROACH
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At SIO Automot�ve, where �nnovat�on
occup�es a central pos�t�on �n our v�s�on, we

have met�culously crafted a project
portfol�o geared towards p�oneer�ng

advancements �n var�ous doma�ns, w�th a
pronounced focus on cultural

transformat�on and susta�nab�l�ty.
Our ded�cat�on to �nnovat�on permeates all

our processes and un�ts.  We are
unwaver�ngly comm�tted to tak�ng

determ�ned, �nclus�ve, and v�s�onary str�des
that set a precedent for organ�zat�ons

across the spectrum.

INNOVATION PROJECTS

"
İffet İYİGÜN MEYDANLI

CO-FOUNDER OF M21 CONSULTING,
SIO INNOVATION PARTNER

Our approach to �nnovat�on �s �ntr�cately des�gned to not only
enr�ch our product portfol�o but also sw�ftly �mplement
�nnovat�ons that bolster our compet�t�veness on a global scale. 

We channel our �nnovat�on processes to encompass both our ex�st�ng product categor�es
and emerg�ng product l�nes, as well as new bus�ness doma�ns.  Central to our �nnovat�on
strategy �s the promot�on of open �nnovat�on pract�ces, lead�ng to groundbreak�ng
collaborat�ons w�th un�vers�t�es and our supply cha�n.

Of part�cular s�gn�f�cance �s our comm�tment to �ntegrat�ng �nnovat�on, automat�on, and
d�g�t�zat�on �n�t�at�ves w�th susta�nab�l�ty endeavors. Th�s convergence results �n the creat�on
of novel and env�ronmentally fr�endly mater�als, products w�th a reduced carbon footpr�nt,
and d�st�nct�ve solut�ons.

In collaborat�on w�th esteemed �nst�tut�ons such as Yıldız Techn�cal Un�vers�ty, Kocael�
Un�vers�ty, and TÜBİTAK, we act�vely engage �n research projects that benef�t our �ndustry as
a whole.



In June 2022, research efforts were �n�t�ated to reduce plast�c
usage �n product sh�pments as part of the "T�p of the Hat
Project: D�tch the Caps, Cut the Em�ss�ons". Follow�ng the
approval of �n�t�al tr�als �n August, the project was
�mplemented.

The project, wh�ch a�ms to reduce waste generat�on and
�nd�rect env�ronmental �mpacts by prevent�ng the use of
"d�sposable" plast�cs �n the transportat�on processes of
products, was launched �n October.

Adopt�ng a c�rcular economy approach and focus�ng on the
pr�nc�ple of "Reduce-Reuse-Recycle" �nstead of "Buy-Bu�ld-
D�spose", the "T�p of the Hat Project: D�tch the Caps, Cut the
Em�ss�ons" project a�ms to reduce the use of plast�c by
completely el�m�nat�ng waste.

The expected key outcomes of the project �nclude an annual
cost sav�ngs of at least 70,000 Euros, waste management
awareness extend�ng from suppl�ers to customers and
stakeholders, the prevent�on of s�ngle-use plast�c waste, and a
reduct�on �n carbon em�ss�ons.

Somet�mes a
seem�ngly small
�dea, comb�ned
w�th susta�nab�l�ty
and �nnovat�on, can
have a b�g �mpact
on our world...
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W�th project, every year;

24 TONS 
of plast�c use w�ll be prevented.

60 TONS
of carbon em�ss�on reduct�on
w�ll be ach�eved.
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BEST PRACTICE



S�nan KETENCİ 
DIRECTOR OF PRODUCTION

AND INDUSTRIAL RELATIONS

Andaç TANSUĞ 
R&D DIRECTOR



In our pursu�t of
susta�nab�l�ty goals
through R&D projects,
we are also
comm�tted to
contr�but�ng to our
country's Nat�onal
Technology In�t�at�ve.
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EFFICIENCY PROJECTS

DUST TIRE FITTING PROJECT

Th�s project, wh�ch has advanced to the f�nals �n the Large-
Scale Enterpr�ses category, a�ms to des�gn a mach�ne capable
of execut�ng the dust t�re f�tt�ng operat�on qu�ckly, w�thout
external power, and w�th zero health and safety r�sks—
replac�ng the manual, hand-and-wr�st-powered process.

Project Object�ves:

•Erad�cat�ng health �ssues stemm�ng from manual operat�ons,

•Reduc�ng the process cycle t�me by 40% (from 7.5 seconds to
4 seconds),

•El�m�nat�ng occupat�onal health and safety-related lost t�me
(848 hours �n the current state),

•El�m�nat�ng health and safety r�sks,

•Infus�ng �nnovat�on and susta�nab�l�ty �nto the operat�on.

At the end of the project;

•Cycle t�me reduced from 7.5 seconds to 4 seconds,

•The 848-hour workforce loss related to the relevant
operat�on �n 2021 was reduced to zero �n 2022,

•W�th ergonom�c des�gn, the s�tuat�on that adversely affects
employee health has been prevented,

•The use of the project on s�m�lar product�on l�nes has been
expanded.
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It �s w�th great pr�de
that we share the
ach�evements of our
R&D center,  w�th
two of our projects
reach�ng the f�nals �n
the Product�v�ty
Project Awards
organ�zed by the T.R.
M�n�stry of Industry
and Technology.
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EFFICIENCY PROJECTS

ALLEN PRESSING OPERATION ROBOTIC AUTOMATION
PROJECT

Our project, wh�ch made �t to the f�nals �n the D�g�tal
Transformat�on Category, transformed the manual allen press
operat�on, wh�ch was done w�th hand and wr�st power, �nto a
fully automat�c robot�c appl�cat�on. It a�ms to des�gn a mach�ne
whose dust t�re �nstallat�on operat�on �s fast, does not requ�re
power, and has zero r�sk �n terms of health and safety.

Project Object�ves:

 •Reduce the number of operators �n product�on cells by 50%,
 •Ach�eve zero occupat�onal health and safety (OHS) r�sks by
meet�ng OHS requ�rements.

 -Increase product�on quant�ty per sh�ft by at least 50%
 -El�m�nate operator-related scrap.

• Implement automat�c v�sual �nspect�ons w�th cameras at the
end of the operat�on, allow�ng for the separat�on of defect�ve
parts.

At the end of the project;

 •OHS r�sk has been completely el�m�nated,

•The trans�t�on from manual labor to robot�c appl�cat�on al�gns
w�th our technolog�cal, �nnovat�ve, and susta�nable v�s�on, �n l�ne
w�th Industry 4.0 strateg�es.
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The role of automat�on �s paramount

�n our burgeon�ng bus�ness model,

stand�ng shoulder-to-shoulder w�th

our comm�tments to �nnovat�on and

susta�nab�l�ty. 

PRODUCTION
AND
AUTOMATION
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We cont�nue to take
p�oneer�ng steps �n

�nnovat�ve and susta�nable
product�on through the
advanced technology of

automat�on and the
capab�l�t�es of our workforce.

"

SIO Automot�ve has cons�stently demonstrated remarkable growth and an unwaver�ng
comm�tment to �nvestment s�nce �ts �ncept�on �n 1991.  Th�s endur�ng success and adaptab�l�ty
to global developments can be pr�mar�ly attr�buted to the except�onal expert�se of our
eng�neers and employees. The�r profound knowledge of product�on processes, coupled w�th a
relentless pursu�t of technolog�cal advancements, pos�t�ons us at the forefront of the �ndustry.

In recent years, am�dst the press�ng env�ronmental challenges our world faces and a grow�ng
emphas�s on human r�ghts and work�ng cond�t�ons, we take �mmense pr�de �n our cont�nuous
pursu�t of excellence. We recogn�ze that the true strength of our company l�es �n the ded�cat�on
and expert�se of our employees. Consequently, we rema�n resolutely comm�tted to pr�or�t�z�ng
the happ�ness and well-be�ng of our workforce wh�le susta�n�ng our product�on act�v�t�es.

Our act�ve �nvolvement �n var�ous organ�zat�ons and collaborat�ons w�th �ndustry stakeholders
underscore our proact�ve approach to explor�ng opportun�t�es for sectoral cooperat�on across
d�verse f�elds. 

Automat�on has emerged as a p�votal component of our recent bus�ness strategy, al�gn�ng
seamlessly w�th our core pr�nc�ples of be�ng smart, �nnovat�ve, and susta�nable.

RESPONSIBLE PRODUCTION

S�nan KETENCİ
DIRECTOR OF PRODUCTION

AND INDUSTRIAL RELATIONS
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Samet Akıncı
Robot Operatörü 



To effect�vely adapt to the burgeon�ng trend of automat�on-based product�on methods �n
both the �ndustry and automot�ve sector, we embarked on a met�culously planned and
endur�ng “Automat�on Transformat�on.” In 2021, we took the momentous step of establ�sh�ng
the Automat�on Department w�th�n the Product�on and Industr�al Relat�ons D�rectorate. Th�s
department compr�ses a team of expert techn�cal personnel who have s�nce spearheaded
var�ous automat�on projects.

Through our automat�on projects, we a�m to �ncrease energy eff�c�ency, make product�on
processes more eff�c�ent, and thus reduce the env�ronmental �mpact of our operat�ons.  
Add�t�onally, we are m�t�gat�ng potent�al workplace acc�dents stemm�ng from human
factors.

The eff�c�ency enhancements real�zed through our automat�on systems have translated �nto
�ncreased product�on speed and he�ghtened product qual�ty.  Furthermore, w�th the rap�d
evolut�on of automat�on technolog�es, we env�sage an even greater realm of susta�nab�l�ty
opportun�t�es on the hor�zon.

We are cons�stently �ncreas�ng our automat�on �nvestments to establ�sh systems that al�gn
w�th the automot�ve �ndustry and cater to our customers' needs.

PRODUCTION AND
AUTOMATION
Automat�on stands as a cornerstone �n our expand�ng
bus�ness model, complement�ng our strong focus on
�nnovat�on and susta�nab�l�ty. 



Through close collaborat�on between our Automat�on, Innovat�on, and Human Resources
un�ts,  we have accelerated our d�g�tal�zat�on endeavors, y�eld�ng rap�d and tang�ble
outcomes.  The �mplementat�on of systems such as SIO PORTAL, QRQC, QDMS, and ePPAP
has resulted �n the d�g�tal�zat�on of numerous bus�ness processes, part�cularly w�th�n the
sphere of human resources. Th�s transformat�on has led to a substant�al reduct�on �n paper
consumpt�on, �mproved t�me management, and he�ghtened eff�c�ency. Our d�g�tal�zat�on
projects have ach�eved noteworthy m�lestones, part�cularly �n the realm of customer data
and �nformat�on secur�ty.  Data pr�vacy and �nformat�on secur�ty rema�n paramount concerns
and core pr�or�t�es for us.

One notable project, the "INOEKIN Suggest�on System," has dramat�cally ampl�f�ed employee
engagement �n our processes through an ent�rely onl�ne and ag�le platform. In 2022, we
recogn�zed and rewarded 46 out of the 74 suggest�ons we rece�ved, �mplemented 8
suggest�ons, �n�t�ated work on 22 suggest�ons, and advanced 16 suggest�ons to the
evaluat�on stage. 

Our employees can access th�s suggest�on system not only through the "SIO PORTAL" but
also v�a our mob�le appl�cat�on across d�fferent platforms.

DIGITALIZATION
We have harnessed d�g�tal�zat�on as a p�votal management
tool, leverag�ng �ts potent�al to s�multaneously d�m�n�sh our
env�ronmental footpr�nt w�th�n our bus�ness processes and
bolster access to �nformat�on, part�c�pat�on, and data pr�vacy.

"I HAVE AN IDEA!" SUGGESTION SYSTEM 2022 RESULTS

Ödül Alan Öner� Sayısı-46
50%

Çalışma Başlatılan Öner� Sayısı-19
23.9%

Kabul Ed�len Öner� Sayısı-16
17.4%

Hayata Geç�r�len Öner� Sayısı-8
8.7%

22 Suggest�ons
(study �n�t�ated)

8 Suggest�ons
(�mplemented)

32
ÖNERİ

16 Suggest�ons
(accepted)

46 Suggest�ons
(awarded)



DIGITALIZATION
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We d�g�t�zed our ppap (product�on part approval process) w�th a spec�al software 

We d�g�tal�zed our customer compla�nts portal w�th a spec�al program we wrote.



Ekrem UÇAN
Occupat�onal Safety Spec�al�st



We des�gn our workplaces w�th

the h�ghest standards and the

best qual�ty mater�als to ensure

the health, safety, and well-be�ng

of our employees, �n add�t�on to

pr�or�t�z�ng cont�nuous tra�n�ng

for our workforce.

OCCUPATIONAL
HEALTH AND SAFETY



SIO Automot�ve �s a company that h�ghly values �ts employees.  A respectful work�ng culture
approach toward people �s not only v�s�ble �n corporate governance processes and pol�c�es
but can also be felt from the moment you step through the doors of our factory.

Health and safety measures �n work env�ronments not only ensure 100% compl�ance w�th
legal requ�rements but also exh�b�t performance on par w�th �nternat�onal standards and
sectoral best pract�ces.

Thorough r�sk assessments are conducted �n all areas, and necessary adjustments are made
to ensure the h�ghest level of health, comfort, and hyg�ene cond�t�ons along w�th safety. For
example, a�r f�lters are used �n mach�nes to ma�nta�n healthy a�r qual�ty �n the workspace.

Wh�le the adopt�on of a behav�oral occupat�onal health and safety culture by employees �s
reflected �n the stat�st�cs, the system and people are supported through cont�nuous tra�n�ng.
By the end of 2022, the total tra�n�ng t�me prov�ded �n the f�eld of “Occupat�onal Health and
Safety” reached 7240 hours.

As of the end of 2022, the total tra�n�ng durat�on �n the f�eld of Occupat�onal Health and
Safety reached 7240 hours. In 2022, our average occupat�onal acc�dent frequency rate
decreased by 33% compared to 2021, from 15.65 to 10.50, and the number of lost days
decreased by 32% compared to 2020, from 240 days to 164 days.

SAFETY FIRST APPROACH
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ACCIDENT FREQUENCY RATE

15,65

10,50

2021 2022

NUMBER OF DAYS LOST

164160

2021 2022
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15,65

10,50

164160
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PROJECTS

DIGITAL OCCUPATIONAL
HEALTH AND SAFETY

NOTIFICATION PORTAL

Through our D�g�tal Occupat�onal
Health and Safety (OHS) report�ng
portal system, we have dev�sed
�nnovat�ve solut�ons to address
hazards and near-m�ss �nc�dents
�dent�f�ed by our d�l�gent employees
�n the f�eld. Th�s proact�ve approach
has resulted �n a notable reduct�on �n
OHS r�sks.  Regular evaluat�ons of
these ach�evements are conducted
dur�ng OHS Comm�ttee meet�ngs,
w�th a steadfast comm�tment to
cont�nuous �mprovement.

AUTOMATION
PROJECTS

By �mplement�ng robot�c feed�ng
automat�on on our CNC turn�ng
mach�nes, we have successfully
reduced OHS r�sks to zero, effect�vely
m�n�m�z�ng contact between
mach�nes and employees.

ROBOTIC WELDING
PROJECTS

W�th the �ntroduct�on of robot�c
weld�ng mach�nes and advanced
weld�ng fume extract�on systems, we
have ach�eved a remarkable reduct�on
�n OHS r�sks and el�m�nated exposure
to weld�ng fumes.
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IMPROVEMENTS IN
FORKLIFTS

In pursu�t of he�ghtened safety
standards, we have �mplemented a
cruc�al mod�f�cat�on to the forkl�fts
ut�l�zed �n our product�on areas.  By
convert�ng the�r seatbelts �nto
sw�tchable ones, we ensure that the
forkl�fts cannot operate unless the
seatbelt �s securely fastened. Th�s s�mple
yet effect�ve measure s�gn�f�cantly
contr�butes to the health and safety of
our employees.  Moreover, the
�ntegrat�on of a blue spotl�ght system on
our forkl�fts has bolstered awareness and
substant�ally reduced the r�sk of
workplace acc�dents.



PLEASANT WORKING
CONDITIONS
Our fac�l�t�es offer numerous amen�t�es that allow our
workforce to relax and rejuvenate dur�ng breaks and rest
per�ods. Open and closed recreat�onal areas, alongs�de
well-des�gned off�ces, underscore our ded�cat�on to
mak�ng work an enjoyable exper�ence for all.





As we accelerate our growth

w�th prof�table �nvestments

that pr�or�t�ze soc�al benef�ts,

we focus on susta�nable

f�nanc�al management.

FINANCE
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We have �nst�tuted a
respons�ble f�nanc�al

system that seamlessly
�ncorporates

env�ronmental, soc�al,
and governance cr�ter�a

�nto our �nvestment
del�berat�ons.

SUSTAINABLE FINANCE

"
Ömer ÖZTÜRK

FINANCIAL DIRECTOR

The acknowledgment of the f�n�teness of resources and the �mperat�ve to we�gh the long-
term repercuss�ons of the�r ut�l�zat�on form the cornerstone of resource management.  The
capac�ty to jud�c�ously assess the endur�ng �mpacts of resource allocat�on dec�s�ons h�nges
on organ�zat�ons establ�sh�ng a governance structure that �s not only lawful and transparent
but also democrat�c and eff�cac�ous.

Inst�tut�ons character�zed by effect�ve governance have embraced susta�nab�l�ty as the
gu�d�ng pr�nc�ple �n the �ntr�cate maze of dec�s�on-mak�ng processes that d�ctate the
allocat�on of l�m�ted resources from a plethora of boundless opt�ons.  Susta�nab�l�ty, def�ned
as the ab�l�ty to meet our present needs w�thout comprom�s�ng the ab�l�ty of future
generat�ons to meet the�r own needs, has engendered asp�rat�ons for a more hab�table world
under the un�versal banner of "leav�ng no one beh�nd."

In today's cultural m�l�eu, wh�ch places a prem�um on ach�ev�ng susta�nab�l�ty object�ves, �t �s
�ncreas�ngly �mplaus�ble for endeavors that fa�l to account for soc�etal well-be�ng—such as
erad�cat�ng poverty, safeguard�ng the env�ronment, combat�ng cl�mate cr�ses, ensur�ng
equ�table wealth d�str�but�on, and advanc�ng peace—to secure susta�nable f�nanc�ng. 

Our organ�zat�on, hav�ng woven susta�nab�l�ty consc�ousness �nto �ts dec�s�on-mak�ng
mach�nery, stands resolutely comm�tted to execut�ng new projects and �nvestment
�n�t�at�ves through the pr�sm of susta�nable f�nanc�ng.
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For a susta�nable and res�l�ent

supply cha�n, we make our

procurement processes more

transparent and traceable through

env�ronmental and soc�al

management projects.

SUPPLY CHAIN
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SUPPLY CHAIN
We regard our suppl�ers as paramount stakeholders �n our susta�nab�l�ty management
endeavors.

We str�ve and allocate resources to make our supply cha�n res�l�ent, ag�le, and compl�ant �n
order to ach�eve cont�nu�ty of product�on, prof�tab�l�ty, and susta�nab�l�ty goals.

We �mplement effect�ve processes to know, enhance, and mon�tor the susta�nab�l�ty
performance of our supply cha�n.  Susta�nab�l�ty �ntegrat�on starts w�th suppl�er select�on,
�ncorporat�ng deta�led env�ronmental, soc�al, and governance quest�onna�res.

Follow�ng the �ntegrat�on of our local and global quest�onna�res �nto our ex�st�ng suppl�er
database and procurement system last year, we are now creat�ng susta�nab�l�ty goals and
mon�tor�ng plans for each suppl�er w�th�n the scope of the "Suppl�er Susta�nab�l�ty
Compl�ance Program" we launched �n the last quarter of 2022.

By 2023, we w�ll �mplement a new Suppl�er Development Program that w�ll allow all of our
suppl�ers to �ntegrate w�th our susta�nab�l�ty goals.

The ma�n reasons for our long-
stand�ng collaborat�on w�th SIO

Automot�ve are the�r emphas�s on
suppl�ers, respect for people, fa�r and
transparent procurement processes,

and the�r cont�nuous support of
suppl�er f�rms.  The�r support �n

keep�ng up w�th global
developments �n susta�nab�l�ty �s

also a s�gn�f�cant factor that
contr�butes to our development.

"
Üm�t OKYAY

YAMAS A.S.
CHAIRMAN OF TEH BOARD
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Susta�nab�l�ty �s a long journey.

An endless adventure...

And �n our v�ew, the most �mportant mot�vat�on that
makes th�s adventure mean�ngful �s to create value for
human�ty and our world.

The mot�vat�on of every SIO Automot�ve employee �s to
work pass�onately every day, know�ng that they have a
stake �n help�ng people reach the�r fam�l�es and loved
ones safely...

For us, susta�nab�l�ty means produc�ng t�relessly.  It
means labor.  It means a humane, healthy, and safe
work�ng env�ronment.  It means benef�t�ng soc�ety
wh�le protect�ng the planet.

Th�s �s a place where we look hopefully to the future,
love our country, and work d�l�gently and respons�bly.

Th�s �s what makes th�s adventure susta�nable...

THE LAST WORD
Turn�ng goals and
comm�tments �nto
act�on... 



GRI INDEX

GRI 102: GENERAL STATEMENT 2016

GRI 101: BASIS 2016

Corporate Prof�le Descr�pt�on of Place

102-1 Organ�zat�on Name

102-2 Act�v�t�es, Brands, Products and Serv�ces

102-3 Locat�on of the headquarters of the organ�zat�on

102-4 Locat�on(s) of the organ�zat�on's product�on centers

102-5 Qual�f�cat�on of Ownersh�p and legal structure

102-6 Served markets
102-7 Organ�zat�on Scale

102-8 Informat�on on employees and other workers

102-9 Supply Cha�n

102-10 Changes �n the organ�zat�on and supply cha�n

102-13 Corporate Membersh�ps

Page 2 

Strategy
Descr�pt�on of Place

Page 7, 8, 9 102-14 Declarat�on of the h�ghest dec�s�on-maker
102-15 Key �mpacts, r�sks, and opportun�t�es Sayfa 12, 13, 14, 15 

Page 11 

Page 2, 11 

Page 2, 11 

Page 2, 11 

Page 11 

Page 11, 22, 36 

Page 22, 36 

Page 21, 25, 78, 79 

Page 11, 79 

Page 47 

Eth�cs and Honest Descr�pt�on of Place
Page 34, 35, 37 102-16 Values, pr�nc�ples, standards and norms of behav�o

102-17 Eth�cs-related suggest�on and report�ng
mechan�sms

Sayfa 35, 37 

Stakeholder Engagement Descr�pt�on of Place
102-43 Stakeholder engagement approach

102-44 Key Top�cs and stakeholders pror�t�es

Page 14, 16 

Page 14 

Report�ng Descr�pt�on of Place

102-46 Def�n�ng report content and subject boundar�es

102-47 L�st of pr�or�ty top�cs

102-50 Report�ng per�od

102-53 Contact �nformat�on for quest�ons about the
report and �ts content

102-55 Compl�ance opt�on selected accord�ng to GRI Standards

Page 4 

Page 14, 15, 19, 20, 21 

Page 4 

Page 4, 86 

Page 4, 81, 82, 83, 84 

102-56 External ver�f�cat�on Page 4
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GRI INDEX

GRI 200 ECONOMIC STANDARDS SERIES

Purchas�ng Appl�cat�ons  Descr�pt�on of Place

103-1 Pr�or�ty �ssues and the�r l�m�ts
103-2 Management approaches and  annexes

103-3 Evaluat�on of the management approach

Page 14, 15 

Energy Descr�pt�on of Place

Page 76, 79 

Page 79 

103-1 Pr�or�ty �ssues and the�r l�m�ts

103-2 Management approaches and annexes

103-3 Evaluat�on of the management approach

Page 14, 15 

Page 19, 25 

Page 27, 28 

302-4 Reduct�on �n energy consumpt�on Page 25 

302-5 Reduct�ons �n the energy requ�rements of
products and serv�ces

Page 25, 29,  58

Water and Wastewater Descr�pt�on of Place

103-1 Pr�or�ty �ssues and the�r l�m�ts

103-2 Management approaches and annexes

103-3 Evaluat�on of the management approach

Page 14, 15 

Page 29 

Page 19, 29 

303-5 Water consumpt�on Page 22 

Em�ss�ons Descr�pt�on of Place

103-1 Pr�or�ty �ssues and the�r l�m�ts

103-2 Management approaches and annexes

103-3 Evaluat�on of the management approach

Page 14, 15 

Page 25 

Page 19 

305-1 D�rect Greenhouse Gas (GHG) Em�ss�ons (Category 1) Page 28 

305-2 Ind�rect Greenhouse Gas (GHG) Em�ss�ons (Category 2) Page 28 

305-5 Reduct�on of Greenhouse Gas (GHG) Em�ss�ons Page 22, 27, 28, 58 

GRI 300 ENVIRONMENTAL STANDARDS SERIES
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GRI INDEX

Waste Descr�pt�on of Place

103-1 Pr�or�ty �ssues and the�r l�m�ts

103-2 Management approaches and annexes

Page 14, 15 

Page 25, 29 

306-2 Management of s�gn�f�cant waste-related �mpacts Page 22, 29 

306-4 Waste not sent to d�sposal (reused, etc.) Page 29 

Suppl�er Env�ronmental Assessment Descr�pt�on of Place

103-1 Pr�or�ty �ssues and the�r l�m�ts

103-2 Management approaches and annexes

103-3 Evaluat�on of the management approach

Page 14, 15 

Page 21, 79 

Page 79 

308-1 New suppl�ers aud�ted on env�ronmental cr�ter�a Page 21, 29 

GRI 400 SOCIAL STANDARDS SERIES

Employment Descr�pt�on of Place

103-1 Pr�or�ty �ssues and the�r l�m�ts
103-2 Management approaches and annexes

103-3 Evaluat�on of the management approach

Page 14, 15 

Occupat�onal Health and Safety Descr�pt�on of Place

Page 34 

Page 35 

103-1 Pr�or�ty �ssues and the�r l�m�ts

103-2 Management approaches and annexes

103-3 Evaluat�on of the management approach

Page 14, 15 

Page 71 

Page 34, 71 

403-1 Occupat�onal Health and Safety management system Page 44 

403-2 Hazard �dent�f�cat�on, r�sk assessment and case study Page 71, 72 

401-1 New recru�ts and employee turnover Page 22, 36 

401-2 Benef�ts prov�ded to full-t�me employees Page 37 

403-4 Worker engagement, consultat�on and commun�cat�on
on occupat�onal health and safety

403-5 Worker tra�n�ngs on occupat�onal health and safety

Page 35, 71 

Page 71, 72

403-9 Work-related �njur�es Page 71 
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GRI 300 ENVIRONMENTAL STANDARDS SERIES



GRI INDEX

D�vers�ty and Equal Opportun�ty

103-1 Pr�or�ty �ssues and the�r l�m�ts

103-2 Management approaches and annexes

103-3 Evaluat�on of the management approach

Page 14, 15 

Page 34 

Page 35 

405-1 D�vers�ty of governance bod�es and staff Page 37 

GRI 400 SOCIAL STANDARDS SERIES

Local Commun�t�es Descr�pt�on of Place

103-1 Pr�or�ty �ssues and the�r l�m�ts

103-2 Management approaches and annexes

103-3 Evaluat�on of the management approach

Page 14, 15 

Page 20 

Page 48 

413-1 Operat�ons w�th local commun�ty engagement,
�mpact analys�s and development programs

Page 38 

Suppl�er Soc�al Assessment Descr�pt�on of Place

103-1 Pr�or�ty �ssues and the�r l�m�ts

103-2 Management approaches and annexes

103-3 Evaluat�on of the management approach

Page 14, 15 

Page 21 

Page 79 

414-1 New suppl�ers aud�ted on soc�al cr�ter�a               Page 79 

Human R�ghts Mon�tor�ng Descr�pt�on of Place
103-1 Pr�or�ty �ssues and the�r l�m�ts

103-2 Management approaches and annexes

103-3 Evaluat�on of the management approach

Page 14, 15 

Page 15, 34 

Page 34 

412-2 Tra�n�ng prov�ded to employees on human r�ghts
pol�c�es and procedures

Page 37 
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Descr�pt�on of Place
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TECHNICAL CONSULTANCY AND CONTENT
SGS Superv�se Gözetme Etüd ve Kontrol Serv�sler� A.Ş.
www.sgs.com



With love to all our
stakeholders who inspire us

on our sustainability
journey...


